s one of Chicago’s foremost designers, Carl Regehr R ———
established a reputation as both a graphic designer BUSINESS PAPERS
and educator. Among his many design credits are

the 1963 formar and art direction of Chicago magazine,

direction and photography of an award-winning docu-
mentary film, The Nature ofzz Day and the design of the

first book in the Champion Paper /magination series. In

addition, Carl was a professor of design at the University 5 ‘F‘ * a i "‘TF‘ r"; :\ ]
of Illinois as well as a design consultant to Harper College. i I‘. "-."'.. "‘ 'l I\ l il pad
- | ‘AY A B

“Chicago is a hard goods town,” he said in 1970. “You're in
the center of conservatism, and you've got some very strong-
minded guys who control the stock. If design has been good
to me in this town it has been for one reason—the client
bought it. They have bought design. It has been possible
for me to initiate projects—to go after them and make them

happen with such clients as the City of Chicago and Mayor

Daley’s Commirttee for Economic & Cultural Develop-

ment. | was a design consultant and a member of the com-

mittee. One of our principle objectives was to update the
city’s reputation.”

The image of Chicago as a vice-ridden, hell-for-leather city,
persisting from the "20s, was a deterrent to business growth.
The Committee considered presenting the image of 1964
Chicago through various mediums, and settled on Regehr’s
suggestion of a city magazine. A magazine was chosen
because it is by nature a collection of facts and can present
multiple facets of the city’s character at the same time.
Regehr was commissioned to design the publication and
the editing was assigned to David Watt. Having delegarted
the responsibility, the Committee left them to create the
magazine with minimum direction.

“I'm doing exactly what I want to do. It isnt easy to self-actu-
ate your own life, but it’s right for me. I get tired of this
crap of sitting around and blaming the corporations, or
blaming the system or blaming anybody. It comes down to
a very personal thing. Do you take a personal stand about
civil rights? Do you take a personal stand about everything
that’s happening in America? Or do you talk abour it at
parties while you're designing slick magazines, or improvis-
ing type, or making a million in the stock market?”

Born in 1919 in the community of Hillsboro, Kansas, Carl

grew up on the eastern plains of Colorado. In an interview

discussing his early years, he said, “We are what we are by



UMMINS DIESELS

Great ldeas of Western Man ... One of a Series ... Container Corporation of America

JOHN QUINCY ADAMS ON THE PRINGIPLES OF LEGISLATION

THE ETERNAL AND IMMUTABLE LAWS OF JUSTICE
AND MORALITY ARE PARAMOUNT TO ALL
HUMAN LEGISLATION. THE VIOLATION

OF THOSE LAWS IS CERTAINLY

WITHIN THE POWER, BUT IT

IS NOT AMONG THE

RIGHTS OF

NATIONS.

(PUBLICOLA, 1791}

DESKMLA + CARL NEGEHR

Left: The first of the Champion Papers series titled
Imagination was designed by Regehr in 1963. The
cover was 12 pt. Kromekote and die-cut for a show-
through from the first inside page which was printed in
twelve colors. The 60-page book was saddle-stitched,
necessitating that the colored papers in the back repeat
in the front where they were used for demonstrations
of folding, die-cutting and other techniques.

Poster for the Carl Sandburg Homeowners Associ-
ation, 1983.

This page: Cummins Diesels catalog cover, 1963.

Container Corporation's renowned Great /deas of
Western Man became one of the most famous advertis-
ing campaigns in history. In 1976, a collection of these
advertisements was published in book form. This ad by
Regehr featured John Quincy Adams and his thoughts
on the principles of legislation.

Corporate Symbol for International Telephone & Tele-
graph Corporation.

Symbol for the Committee for Cultural & Economic
Development of Chicago. “They wanted a simple mark
for strong identity,” Carl said. "The structural rationale
is very simple. The dot is the central source or the City
of Chicago or the Mayor. No symbol really means any-
thing until it has had the exposure that can give it mean-
ing. George Nelson once said, 'The cross would not
be a valid symbol unless it had a good selling job con-
nected with it."”



means of where we come from. I was raised in a German
Mennonite family where no ornament was allowed.” Did
he crave ornaments as a child? “No. I craved information.
The Mennonites are a closed system. There’s a lot expected
of you and you have to contribute to the communal good.
Your personal relationship with God is the most important
thing. My mother talked so much about sin, she made it
attractive to me.”

Carl left home as soon as he finished high school with no
idea what he wanted to do. “I don't really remember how
I got the impulse to go into art. I had no direction from
anyone, but [ answered an ad—something simple like
‘learn to draw.”” After eighteen months, he saved enough
for a couple years of school and left for Woodbury College
in Los Angeles.

Inducted in 1940, Regehr served in the Air Force as a
bombardier-navigator. After the war, he went to Denver
University for a couple of quarters and then got a job in
an offset house, Kistlers, a fine printer in Denver. After

three years, he moved to Hoflund-Schmidt Typographic
Service, a combination design and typography studio.

“I was becoming interested in design and became a non-resi-
dent member of the STA. In the spring of 1953, I took a
gamble and went to Chicago—on a Monday—and went

to work the next Monday for Burt Ray Studios. I was MADAME BUTTERFLY

with him for seven years, the last four as design director. In

1960, | went into business for myself.”

In 1972, Carl moved to Champaign-Urbana and the Uni-
versity of Illinois. Although retired from studio life, he con-
tinued to work as a consultant, juror and speaker for design
exhibitions in the United States and abroad. He died in
Urbana, Illinois, in 1983.

An idealist, with a sense of social responsibility, Carl Regehr
had a seemingly unlimited source of energy, a well-devel-
oped sense of humor, insatiable curiosity and the maturity to
recognize what his work was and why he did it; to approach
a project with intensity, but still maintain objectivity to
analyze and evaluate it realistically. ca

Thanks to Jana Regehr-Armstrong, Elaine Regebr, Jack Weiss,
Ron Kovach and Anne Turnbaugh for providing images, back-
ground information and captions. Additional examples of
Regebr’s work can be found at www.chicagodesignarchive.org
—Jean A. Coyne

This page: Poster for the Krannert Center for the Performing Arts, at
the University of lllinois. Regehr considered his collaboration with Shozo
Sato one of his most satisfying experiences designing for the performing
arts. 23 x 35, 1979.

University of lllinois poster, 23 x 35, 1981.

Right: Covers of Chicago magazine, 1964-1967. The charter issue of the
quarterly made publishing history on two counts: it was a successful crea-
tion by a committee—and it sold out on the newsstands in a day and a half.

Poster designed by Regehr for the lllinois Commission, New York
World's Fair, 1964-1965. Reproduction of Lincoln’s Gettysburg Address,
in Lincoln's handwriting, now owned by the lllinois State Historical Library.
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