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Kym Abrams founded her design and mar-

keting consulting firm, Kym Abrams Design,
Inc., in 1984. The firm’s philosophy focuses
on applying the creative process toward the
development of effective communications for
business products and services. Their work
includes advertising, corporate identity,
annual reports, collateral material and
environmental graphics. Prior to forming the
studio, Kym followed a career path from
designer to design manager in three different
design firms. She holds a BFA from the
University of lllinois, Champaign-Urbana.
Kym currently serves on the board of the
Chicago chapter of the American Institute
of Graphic Arts and is a member of the

Society of Tyvpographic Arts.
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Why did you decide to work in Chicago?

Kym Abrams: It has everything you
need to do rewarding work—good
clients, good suppliers, good
resources—and it’s more livable than
many other major cities.

Are all your clients from the Chicago
area?

Abrams: Most of our current client
base is from the Chicago area.
However, many are national in their
scope.

What changes have you seen in Chicago
design in the last ten years?

Abrams: I don’t think of design as
“Chicago design’’ The changes I see
are national and have more to do with
the designer’s role in business.

How has the role of the designer
changed and what changes do you fore-
see in the next ten years?

Abrams: [ see a growing receptivity by
business to involve designers earlier
on in the process. We're not just
designing communications; we're
helping our clients think through all
aspects of the product/service and how
it is positioned in the marketplace.
We try to make recommendations
before the product or service is
released or marketed. We've even had
cases where one of our clients tested
our ideas prior to implementation.
The results showed us that this
method can be successful. This
approach requires an openness and
confidence on the part of both the
client and designer. Sensitive egos
have to feel free to brainstorm and
discuss wide ranging alternatives with
a willingness to hear new ideas and
let go of options that are less effective.

Does Chicago have a regional style?

Abrams: Chicago has a wonderful
tradition of strong design professionals
who I believe influence our work:
designers such as John Massey, Carl
Regehr, Jay Doblin and Robert Vogele.
I believe we are continuing their tra-
dition of diverse and effective design.

Was your design education adequate
training for what you're doing today?

Abrams: Yes! I think to become a
successful designer it is really critical
to have had great teachers. [ was very
fortunate in having two exceptional
teachers. Their influence is still a part
of my work today. Both Carl Regehr
and Herb Jackson at the University of
Illinois taught me how to think; that
is, they taught me how to develop a
point of view on every project. And it
was the development of my mental
skills, not my hand skills, that really
prepared me for this profession.

I also believe that the best teachers
are practitioners. In my experience the
professors who were successful at
practicing design and chose to teach
on top of that had much more to offer
than those who were professional
academicians. Theory and practice
are not the same thing, and in this
profession you aren’t prepared
without both.

What do you think of the design work
being done nationally?

Abrams: I don’t think enough truly
conceptual work is being done any-
where. There is too little content and
too much style. Let’s face it, we're all
bombarded with great amounts of
information and it is confusing people.
It is harder to be original and stand
apart from the crowd. That’s why I
believe that simpler, clearer com-
munications are more likely to be
effective. Communications that rest
on a singular, pure concept. When
they’re right they are like magic,

Home safety brochure for the National Safety
Council. Kym Abrams, art director; Sandi
Weindling, designer/illustrator; Rick DeSalvo,
writer,

Spread from The Health Policy Agenda for
the American People, a 324-page publication
of the American Medical Association. Lisa
Brenner, creative consultant; Kym Abrams, art
director/designer; David Lesh, illustrator;

Jill Hirt, writer.



FEEELIFBRIE LSRR RS IR S

AREX CHECK

\/,

trbbees

HOME SAFETY

Good lighting
eliminates
shodows that
could hide
tripping hozards.

<> Good lighting tn halbways and passagewsys between
roicmes and other heavy trffic areas o pet rid of shidows tha

could hide wripping haznds

Farnip o Hght switch within reach of esch bed, so any-
e petting up at right wan't have to sumble amund in
the dark

it lghts in/the bedrooms of soung children and
persans

£ Exits and passageways in rooms are kept clear of fomi-
ture, honces, o anything thad could be
 ripping haeind. People are less watchiul on well
traveled paths

L4 3. games, books, magirdoes, and all the other linke
thiings that get lefi on the floor are picked up

rsmall rugs. Rubbeér matting
itable for hand-crafted or other
kinds of rugs that don’t have thelr pim backing,

> Decals or decorations on glass doors to ke them
obvious, so somebody doesn't try to walk through whit looks

@ National Safety Council e e

L e P28 888888088800%%

—

PRSP0 00000000

STALRWAYS

Anything that
makes stairs
difficult o use
is & hazard.

< Stairs are well lighted, with switches at bath top and
bottom

> Stunly bandrils for all steps and stairways

<> Nothirig stored on stairways, 1o matter how temposiry
Aavythiing theit ket staies difficult to use fs b

<> 'Treads, risers, and campeting are all in good shape, No
tom coveriyg or nails stickng out b soag, 4 fool

e T

Chaprer 1V Comumucaring Heaith Infarmution

[re—
.

e sevsse e b s L T o s ks

Al ol e
b
s
Y
e

risrimd Pams e e b sl Sk | ot e e

p— Fay i g
Sk e sonte.

COMMUNICATION ARTS

85



KyM ABRAMS

and they work every time. It’s more
challenging to develop these ideas,
but also more satisfying. Ultimately,
both clients and designers benefit.

I also believe that more design firms
need to recognize the inherent
necessity of integrating design and
copy. One thing that has differentiated
us from many other design offices
has been our staunch commitment

to bringing these two disciplines
together. We've been extremely suc-
cessful in adding depth to our concepts
by paying attention to both design
and copy.

Are there any reasons why you'd turn
down a client?

Abrams: Yes, a few. First, we may
refuse a job if it represents a conflict
of interest. Secondly, if we were ever
asked to do work on an unethical basis,
we’d turn the job away. Finally, if the
chemistry isn’t right with a client and
we know it upfront, we’ll probably
turn the client away regardless of the
financial benefits. After all, it’s

important to us that we enjoy the work
that we do. Fortunately, all these
cases are rare.

Has the advent of computers changed
the way you do business and the way
you design?

Abrams: In general, computer tech-
nology enables us to be more efficient
in production so that we can spend
more time being creative. Our clients
have been asking us more about the
capabilities of computers. I believe we
need to keep a step ahead of our
clients so that we can help them be
more effective at integrating design
with their computer capabilities. But
even though computers have a definite
impact, fundamentally they have not
altered our work. There’s still no
substitute for a good idea.

Above: Symbol for Doctronics, an electronics
and appliance repairs store developed by
Montgomery Ward and Mobil Corporation.
Abrams designed the symbol and was
involved with all aspecls of the store develop-
ment from signage to uniforms.

Brochure for the American Medical
Association. "The request was to make
statistics ‘user friendly’ for physicians. Talk
about a challenge!” Kym Abrams/Mark
Oldach, art directors; Kym Abrams, designer;
David Povilaitis, illustrator.

Right: Fundraising brochure for The School
of the Art Instilute of Chicago. "They had
several stories to tell their readers, so we
adopted a magazine format."” Kym Abrams,
arl director; Sandi Weindling, designer; Eric
Hausman, photographer; Howard Bimson,
writer; Charles R. Feldstein & Company,
consultant.
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Left: Spreads from the 1986 and 1987 Michael Reese
Health Plan annual reports. “We work directly with the
president, who has been very supportive of our work.
That support makes all the difference when we had
eight weeks from our first meeting to delivery of the
1987 annual report.” Kym Abrams, art director; Kym
Abrams/Mike Stees, designers; Eric Hausman, photog-
rapher; Giudi Weiss, writer.

Fundraising brochure for The Goodman Theatre. “Tak-
ing a picture of the mayor was quite an experience.
We expected to have a few minutes with him, but he
and all his bodyguards were in the studio for almost
an hour. The picture was taken just a few weeks before
he died." Kym Abrams, art director/designer; Eric
Hausman, photographer; Julia Ryan, handcoloring;
Giudi Weiss, writer; Donald A. Campbell & Co.,
consultant.

Critical Issues

This page: Critical Issues, a publication for the
Lutheran General Hospital. “Once we designed this
piece, we made the recommendation to go one-color
when we had originally budgeted for two. We wanted
a more editorial look and saved the client money at
the same time." Kym Abrams, art director; Barry Deck,
designer; Mary Flock, illustrator; Giudi Weiss, writer.
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